
I N F O R M AT I O N  

 

 
 
MESSE ESSEN GmbH 

Messeplatz 1 
45131 Essen  I  Germany 

Presse-Kontakt  I  Press Contact 
Luise Halfmann 
Fon + 49.(0)201. 72 44-898 
luise.halfmann@messe-essen.de 

Presse-Assistenz  I  Press Assistance 
Claudia Brügger 
Fon + 49.(0)201. 72 44-244 
Fax + 49.(0)201. 72 44-249 
presse@messe-essen.de 

Presse-Fotoservice  I 
Press Photo Service 
Rainer Schimm 
Fon + 49.(0)201. 72 44-247 
rainer.schimm@messe-essen.de 

www.messe-essen.de 
www.ipm-essen.de 

Veröffentlichung kostenfrei – 
Beleg erbeten 
Publication free of charge – 
Copy requested 

 

Essen, December 20, 2018 

 

Know-How for Garden Centre Operators: 

IPM ESSEN Becomes the Hotspot for New POS Concepts and Future-

Oriented Retail Trends 

IPM Discovery Centre Entices the Visitors with Tours and the Speakers' Corner 

At IPM ESSEN 2019, new perspectives will open up for garden centre operators: 

The world's leading fair for horticulture will become the hotspot for innovative and 

practicable sales concepts at Messe Essen from January 22 to 25, 2019. In the IPM 

Discovery Centre in Hall 8A (East Entrance), the visitors will become discoverers 

of their own sector. On the basis of POS situations and guided tours as well as in 

the specialist lectures in the Speakers' Corner, they will experience what concepts 

can be used in order to arouse the enthusiasm of existing and new customers. 

Furthermore, IPM ESSEN will be an attractive port of call for the green retail trade 

in other halls too. The wide range on offer at the green trade fair will include a 

great selection of plants and new breeds, innovative equipment for the visitors' 

own businesses as well as hardware. 

The first port of call for purchasers and decision takers from garden centres will be 

the IPM Discovery Centre at IPM ESSEN: Under the creative direction of Romeo 

Sommers, the show will feature strong-selling POS concepts which the Dutch 

trendwatcher will have created from products of the participating exhibitors, so-

called IPM Discovery Centre Heroes - in an extraordinary and innovative way 

appropriate for the target groups. The displayed shop situations will be designed in 

such a way that they can be adopted in the visitors' own businesses one to one. 

The concepts will not only be oriented to general trends in society but will also 

take account of findings about the purchasing behaviour of consumers. On the 

exhibitor side, the IPM Discovery Centre will bring together all the participants 

along the entire value added chain: from producers of living greenery via 

manufacturers of hardware and garden accessories right up to suppliers of 

horticultural technology. The common objective of strengthening the sales of green 

products will exist as the connecting element. 
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Information at First Hand in Guided Tours 

Any interested people will learn valuable background information about the 

introduced POS situations every day in guided tours with Romeo Sommers. The 

meeting place will be the Speakers' Corner. Registration will not be required. 

Speakers' Corner Focuses on Fruit, Vegetables and Herbs 

The Speakers' Corner will concentrate on things worth knowing about everything 

to do with the subject of the retail trade in the context of the green sector. In 

entertaining lectures every day, proven specialists and exhibitors will pass on how 

the visitors' own businesses can become even more successful and, above all, 

remain future-oriented. 

On January 24 and 25, 2019, attention will then focus on the trend subject of fruit, 

vegetables and herbs. This segment of horticulture is pleased about growing 

demands. On the Fruit, Vegetables and Herbs Days which will be staged by 

Haymarket Media, the visitors will obtain answers about how the young, urban 

target group can be addressed successfully. In their lectures, the speakers will keep 

an eye not only on the perspectives of the production but also on those of the 

trade and the consumers. In this respect, the spectrum of subjects will extend from 

the gastronomic concept in the garden centre via the optimum utilisation of digital 

media for tree nurseries right up to addressing new target groups using tailor-made 

brands. In total, there will be ten lectures on the programme on the Fruit, 

Vegetables and Herbs Day which Haymarket Media will stage in the IPM Discovery 

Centre. Concrete examples of successful practitioners will show what concepts 

function and where any possible limits may lie. 

Innovation Showcase: Plant Trends in the Coming Season 

In Hall 1A, the Innovation Showcase of the Central Horticultural Association will 

introduce the latest plant novelties and will distinguish the best ones. There, all the 

plant exhibitors at IPM ESSEN will have the possibility of presenting their 

innovations and operators of garden centres will today already get acquainted with 

tomorrow's sources of turnover. 

Show Your Colours Award: Storytelling About Everything to Do With Plants 

Often, simply just putting a plant on the shop shelf is not enough to tempt the 

customers to make purchases. For enthusiastic customers, the "certain extra" is 

becoming necessary to an increasing extent - no matter whether in the form of a 
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nice label or pot or a refined concept. Amongst other sources, inspiration will be 

provided by the Show Your Colours Award which Messe Essen will present 

together with BIZZ Communications. The nominated plants of the exhibitors 

which will be represented at IPM ESSEN with woody growths and shrubs will be 

exhibited in Hall 8 during the period of the fair. 

Relevant Products and Services for Garden Centres 

Halls 1 and 2, half of Hall 4, Halls 6, 7, 8, 8A and 8B, the Foyer of the Grugahalle as 

well as the Galeria will be interesting to owners, managers and employees of 

garden centres. A large number and wide variety of additional plants will be 

presented here: no matter whether green or flowering house plants, exotic 

growths from distant countries, bedding and balcony plants, little fruit trees, 

vegetable plants, herbs, shrubs, succulents, woody plants or cut flowers. Suppliers 

of soils and fertilisers as well as manufacturers of irrigation systems will show their 

portfolios in Hall 3 and in half of Hall 4. Anybody who would like to invest in a new 

cash register system, shopping trolleys, displays, presentation areas or 

miscellaneous appealing shop fittings will be in the right place in Halls 3 and 5. 

Hardware, e.g. garden decorations or cachepots, will be represented in the 

Floristry and Garden Features areas in Hall 5. And the sectoral association of the 

garden centre operators will also have its own booth at IPM ESSEN. The 

Association of the German Garden Centres (VDG) will be available for discussions 

in the Galeria. 

Young Innovative Companies 

At the latest since relevant television shows have helped to attract more attention 

to the startup scene, the area of the young, innovative companies is almost no 

longer an insider tip. On an area in Hall 7 promoted by the Federal Ministry for 

Economic Affairs, ten booths will present ideas for new products and services for 

the green sector. 

Go to the Fair More Cheaply with the Online Ticket 

Tickets for IPM ESSEN are already available on the website now - and that without 

any waiting times and at cheaper prices than in situ. A one-day ticket costs Euro 22 

online and Euro 33 at the ticket office. Any interested people can find all the prices 

and the ticket types as well as additional information about how to travel to the fair 

and to book accommodation at: www.ipm-essen.de. 

  

http://www.ipm-essen.de/
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Well-Informed with the Fair App 

Furthermore, the free IPM ESSEN app for iOS and Android will offer all the 

relevant information about the horticultural event of the year: from the list of 

exhibitors via the supporting programme right up to a note function as support for 

a structured visit to the fair. Two weeks before the beginning of the fair, the app 

will be available for downloading from the Google Play Store or the Apple App 

Store. 

About IPM ESSEN 

IPM ESSEN is the world's leading fair for horticulture. From January 22 to 25, 2019, 

around 1,600 exhibitors from almost 50 nations will present their innovations 

along the entire value added chain in the green sector: from plants and cut flowers 

in all colours and shapes via the newest technology and floristry on the highest level 

right up to the sales-promoting equipment for the point of sale. Belgium will be the 

partner country of IPM ESSEN in 2019. 

Further information at: www.ipm-essen.de. 
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